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The tragic killing of George Floyd and the 
subsequent wave of action across the world 
was a symbolic moment in the history of 
race relations. People from all backgrounds 
came together to say we will no longer 
accept a world where some are treated less 
favourably due to the colour of their skin. At 
Kick It Out, we believe that principle applies 
to all forms of difference and our passion for 
the fight against all forms of discrimination 
is stronger and more important than ever. 

In March, we launched our new three-year 
strategy which clearly outlines our vision and 
mission to help create a game for everyone. 
We set out three key pillars of activity - 
Advocacy and Reporting, Education, and 
Talent - and I am really pleased with the 
progress we have made in each area over 
the last year.  

In Advocacy and Reporting, we have 
successfully led the campaign against 
online hate, advising the Government on the 
requirements and legal framework needed 
to enforce change through the Online Safety 
Bill. We have also supported the Fan-led 
review with detailed recommendations 

about the future of the game. In Education, 
we have continued to deliver fantastic 
sessions to young professional players 
through our Equality Inspires and Life Skills 
programmes. Finally, in Talent, a review 
and redesign of our Raise Your Game 
programme will ensure maximum impact in 
its efforts to diversify the football industry.  

Despite the challenges of another year amid 
the COVID-19 pandemic, our colleagues have 
once again been a credit to the organisation 
and I would like to thank them for their 
efforts. I would also like to thank our many 
partners who have offered support and 
services to our organisation. Sky in 
particular deserve a special mention 
- their financial support and their 
knowledge and expertise have 
been invaluable to building our 
brand and driving the change 
we want to see. 

I’d also like to  
thank my predecessor  
Roisin Wood for nine 
years of unwavering 
commitment, giving 
me a platform on which to 
take Kick It Out forward.  

As I look ahead, our future appears 
incredibly bright. Next year will see 
the launch of our new Grassroots and 
Community Strategy, which represents 
a fantastic opportunity to reach more 

The last year has been a pivotal 
year for Kick It Out. Although we 
work in football, we operate  
within a broader societal context. 

Foreword from  
Our CEO, 

Tony  
Burnett 

beneficiaries in local football. This will be 
bolstered by the launch of a new website 
and a digital learning platform, allowing us 
to scale our educational offering to more 
people than ever before.  

One year on, our fight continues. But while 
discrimination exists within football, we will 
be at the forefront of the battle. 
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A joint approach saw The FA, Premier 
League, EFL, FA Women’s Super League, 
FA Women’s Championship, PFA, LMA, 
PGMOL, the FSA and Women In Football all 
follow the initial boycott plans. High profile 
sportspeople including Lionel Messi, Lewis 
Hamilton, David Beckham, and Gary Lineker 
all took part, as well as international football 
organisations FIFA and UEFA, and brands 
including Barclays, Nationwide, Adidas, 
Nike, Sky Sports, and BT Sport.   

Social Media Boycott  
& Online Safety Bill 
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proceedings of the Online Safety Bill, a 
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against online hate. 
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with reach of  
219million 

Press pieces generated as a result 

over  
1.7billion  

Combined following of  
accounts boycotting totalled 

Sanjay Bhandari, Chair, Kick It Out
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Both a challenge and an invitation for 
individuals and organisations to publicly 
commit to their own pledge. For those 
making their own personal pledge, we 
hoped that they would inspire others to do 
the same.  

As an official partner of the WSL 
and FAWC, the Take A Stand logo 
appeared on the kits of all the 
competing clubs during the 20/21 
season. We also profiled pledges from 
footballing and media organisations, as 
well as successful initiatives built as a 
result, like the refereeing workshops for 
local schoolchildren, held by the Manchester 
United Foundation. 

Take A Stand
Launched in October 2020, the Take 
A Stand campaign continued on 
through 20/21. The call to action 
initiative, encouraged people across 
the football community to take an 
action or make a pledge, taking  
a stand against discrimination.  

2000+ users

26k
engagements

25 MILLION
IMPRESSIONS

#TakeAStand
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The workshops are designed to be 
interactive and led by contributions from 
participants. Topics include racism, 
homophobia, and sexism, with a focus on 
social media and the impact of negative 
language in changing room environments. 
The sessions create a safe environment to 
discuss issues that have been previously 
difficult or uncomfortable to unpack in a 

Equality Inspires & Life Skills 
Working in partnership with the Premier League and English  
Football League (EFL), Kick It Out delivered the Equality Inspires  
and LFE Life Skills programmes once again this year, which provides  
anti-racism and discrimination workshops to all participants of  
the leagues’Academy Programmes.

football setting, as well as highlighting 
the different ways to report any incidents  
of discrimination. 

Parents and guardians of academy players 
have their own bespoke workshops, which 
focus on parenting players at the Elite level of 
the game, with guidance on how to support 
their children on their football journey. 
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76
sessions  
delivered  
to academies in  
Premier League 

78
sessions  
delivered  
to academies  
in efl

800 participants in Premier League 
sessions, including players, 
staff and parents 

1552 participants in EFL  
sessions, including  
players, staff and parents 



The work aims to achieve sustainable 
attitude and behavioural change, providing 
fans with an awareness and understanding 
of their actions and the consequences 
they have, both for victims and wider 
communities. Where appropriate and 
where fans have demonstrated remorse, 
acceptance and appreciation of the issues 
at play, we work with the clubs to reintegrate 
them back into stands. 

Fan Education
Working with clubs that have 
reported incidents of discrimination 
and their relevant local 
authorities, we delivered bespoke 
education sessions to the fans 
responsible from across the Premier 
League and English Football League.
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19 Fan Education sessions  
delivered across 20/21: 
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Our Equality Charter is an opportunity for 

those clubs and leagues to show their 

commitment to creating a more inclusive 

game, and in signing up to it they make 

a promise to take active steps to tackle 

discrimination. Our Grassroots team take 

an active role in encouraging clubs and 

leagues to sign up, as well as providing 

guidance on how clubs can make the 

necessary changes they need. 

The team also provides bespoke 

assistance to key grassroots stakeholders 

like The FA and County FA’s in order 

to enhance their inclusive practices.  

Grassroots
Grassroots football is the lifeblood 
of football in England, and we 
continued to work with clubs and 
leagues to improve equality and 
diversity at that level. 

We also produced a downloadable victim 
support guide for grassroots clubs to help 
them provide adequate care for those on 
the receiving end of discrimination. 

KICK IT OUT

ON DISABILITY

OVER 400
clubs  
     and 30

leagues have joined  
Kick It Out’s grassroots 
network via the Equality 
Charter scheme.  

7 EDI Education Workshops  
delivered to County FAs. 



Players Advisory Board 
In June, we launched the Players Advisory 
Board. Made up of current and former 
players from both the men’s and women’s 
games, the board will be essential in 
driving positive and inclusive change at  
all levels of the game.  
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• Anita Asante – Aston Villa Women 

• Rhian Brewster – Sheffield United  

• Holly Morgan – Leicester City Women 

• Yan Dhanda – Swansea City  

• Gilly Flaherty – West Ham United Women 

• Joe Jacobson – Wycombe Wanderers 

• Renee Hector – Watford Women 

• Mal Benning – Professional Player 

• Danny Mills – Dulwich Hamlet  

• Anwar Uddin – Football Supporters Association 

• Marcus Gayle – Brentford Ambassador 

Members of the board

With a collective experience 
that spans all levels of football, 
their unique experiences have 
and will continue to help 
shape Kick It Out’s ongoing 
strategy to tackle racism  

and discrimination.
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The My City, My Shirt campaign launched in 
January with an exhibition of photographer 
Yusuf Ismail’s beautiful portraits of Cardiff 
City fans in their home kit. The idea 
being to normalise seeing diverse people 
wearing the shirt, as well as highlighting 
the different groups represented within the 
club’s fanbase and championing the multi-
cultural nature of the city.  

The campaign has since extended to AFC 
Wimbledon and Bristol Rovers, who have held 
similar exhibitions with local photographers.  
Fans for Diversity have been useful 
allies in making recommendations to the 
Government’s fan-led review of football 
governance, and they continue to help 
supporters groups with funds to run 
diversity-themed activities or create useful 
resources at clubs in the professional game 
and at non-league. 
 

Fans for Diversity 
Fans for Diversity, a joint 
project by the Football 
Supporters’ Association and  
Kick It Out continued throughout 
the year, celebrating diversity 
across football, and working  
to ensure all fans feel safe  
and welcome at games.  
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The idea being  
to normalise seeing  
diverse people  
wearing the shirt
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Reporting Statistics 
In a year which saw very few  
fans in stadiums or on the  
sidelines of grassroots games  
due to COVID-19, reports of  
incidents are understandably  
down on the previous year. 

However, even a small number of incidents 
is unacceptable, and last year we still saw 
over 100 reported directly to us.  

34 reports of discrimination  
in the pro game 

87 reports of discrimination  
in the grassroots game Click here to view the Full breakdown of 20/21 Reporting statistics

 

App 16  

Email 24  

Phone 1  

Social Media 2  

Website 78  

Overall Total 121 

 
 

Disability 5  

Gender 4  

Race 97 

Religion 0 

Sexual Orientation 15 

Overall Total 121 

KICK IT OUTANNUAL REPORT 2020-2021

Type of Discrimination Method of Reporting

https://www.kickitout.org/Pages/FAQs/Category/reporting-statistics


Income Analysis 2020/21
Income relating to voluntary income £1,621,094
Income relating to charitable activities £279,147
Total £1,900,241

Expenditure Analysis
Advocacy & Public Policy £111,888

Brand Campaign £89,556

Campaigning - Take A Stand £126,908

CFA Grassroots Change £122,333

Education Strategy Review £28,061

Equality Inspires £37,082

Fan Education £81,318

Grassroots Activity Fund £41,080

Incl. Leadership in Football £11,200

Life Skills £35,703

Paid Pro Club Support £50,753

Player Engagement £87,414

PLES & EFL Compliance £55,203

RYG £88,683

Reporting £223,468

Total, all programmes £1,190,651

Social Media  
Community Growth 

Twitter Followers

93,021  

Facebook Page Likes 

16,521

LinkedIn Followers

3,437

Instagram Followers

16,127
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Twitter Followers Gained:

6,017 (+7%)

Facebook Page Likes Gained:

4,756 (+34%)

LinkedIn Followers Gained:

1,010 (+115%)

Instagram Followers Gained:

5,825 (+28%)



Kick It Out is a registered charity (number 1104056).

The organisation undertakes a wide range of work throughout 
the football, educational and community sectors as it looks  
to tackle all forms of discrimination.

If you would like to make a financial contribution to help  
support Kick It Out with this activity, please do so by going  
to www.kickitout.org

Kick It Out 
PO Box 802 | York | YO1 0NZ

Telephone 020 3967 8989   Email info@kickitout.org 
Visit www.kickitout.org

          @kickitout           facebook.com/kickitoutofficial
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